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Abstract

Consumer Behavior is valuable information to the business firms that must be studied and make clear
understanding. Businesses can adapt to the information to create strategies. For example, seafood shops in
NongKhai province is very famous to Lao retail consumers because Lao PDR has no sea link. This research,
therefore, used qualitative method approach to study Lao retail consumers’ behavior on the demand for fresh
seafood buying in NongKhai province. The data collection reached out to five key focus groups such as
marketers, academic researchers on marketing area, consumers who often buy fresh seafood at Nong Khai
province. Result showed that Lao retail customers prefer to buy cooled fresh seafood over frozen seafood.

Moreover, customers prefer high-quality goods, sincerely of sale person, and convenience. Most of the

Rajapark Journal Vol.10 No. 19 January - June 2016 [ 44 ]



15a1552dn AL U1 10 BUUA 19 uns1AN — Ag3418% 2559

laisumsAamaamdrggnddiaya TCl 715815ngNT 2 (NyHEAAASUASRIANAIARS)

customers have purchasing power and are car owner who are willing to drive their car cross border line from Lao

PDR to Nong Khai, Thailand.

Keywords: Consumer Behavior, Lao PDR, Fresh Seafood
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